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SOCIAL MEDIA FOR BOOKS

Book publishing is changing. The Self-Publishing Manual, [ —
Volume 2 descrlbes hOW tO take advantage Of those the Most Successful Book Ever Written on the Subject
changes. This Volume 2 is the sequel to The Self- :bcm /Qoynter’:i

Publishi M | (Vol ), th ful book
verwition on the subreer e oSt sueeessiul book S TTTIINTIT TY

The book reveals how to use new techniques to write your
book faster, new technology to publish it for less, new ways
to distribute your book more economically, ways to have
fun promoting it and how to profit from your investment by
cutting out all of publishing’s’ gatekeepers in the middle.

You will discover how to use social media and social [
networking to gather information for your writing as well as How to Write, Print and
to alert people interested in your subject about your book. Sell Your Own Book

Employing the Latest Technologies
The production section describes how to wring more value MR e [7eat ] eCTRES
out of your Work with eBooks, audiobooks, LARGE PRINT
books as well as regular softcover editions.

Dan Poynter is the author of more than 125 books. His seminars have been featured on
CNN, his books have been pictured in The Wall Street Journal, and his story has been told
in U.S. News & World Report. The media come to him because he is the leading authority
on how to write, publish, and promote books. Dan Poynter is always on the leading edge of
book publishing.

These best-selling manuals (volumes 1 & 2) on publishing have shown thousands of
people the faster, surer way to break into print.

You may obtain the book from bookstores as well as directly from the publisher for $14.95
plus $5.00 shipping (and $1.16 sales tax if shipped to a California address). Just contact
Para Publishing, PO Box 8206-227, Santa Barbara, CA 93118-8206. Tel: 800-PARAPUB.
Satisfaction is guaranteed. http://ParaPublishing.com.
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Dan Poynter’'s Self-Publishing Manual, Volume 2, softcover, 5.5 x 8.5, 144 pages, four-color cover. ISBNs:
Softcover 978-1-56860-146-5, LARGE PRINT 978-1-56860-147-2, eBook 978-1-56860-148-9, $14.95.
Photographs of the book and/or author are available from the Pressroom at http://ParaPublishing.com, Tel:
(805) 968-7277; Fax: (805) 968-1379; e-mail: info@ParaPublishing.com
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